
How to Market From Home & Build Your Funnel



What Results are we looking for ?



Top Producing Realtor Website



London Foster’s Content



This Training 
will cover

• Digital marketing as a realtor 
from Home. (From Anywhere)

• CRM
• Selling a Service vs. Product
• Building your funnel
• Preparing for the comeback.
(marketing recovery, pinned up 
demand and consumer confidence)
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Marketing as a Realtor from Home

• A couple of the basics!

• Selling yourself.  You should 
not be afraid of pictures, 
video, speaking etc.

• Don’t be shy

• Have a small place at Home to 
work with media so maybe a 
place to make videos pictures 
and content.  Have Basic 
media equipment.



Realtors are in the business of selling

.

What exactly are we selling?



Selling Ourselves & Our Services 

We sell Homes, the Dream.  We are helping 
Buyers with the biggest purchase of their 
Lifetime.  We are helping Sellers with parting 
from the Home they were Raised in. 



Selling a Service vs. Product

Service
• Intangible (value through 

intangible Skills, Expertise and 
Time.

• Personal relationships.
• Personalized Solutions that 

meet customers needs.
• Visuals of the Professional and 

happy customers/ 
testimonials.

• Service can be felt but not 
touched

Product

• Tangible (value through a 
physical product)

• Can see and touch a product.
• More mass made product to 

cover the majority.
• Variations usually for just 

colors and sizes.
• Visuals of the product
• Can be felt and touched



Similarities of Services vs. Products

• Both have a target market

• Uncovering competitive advantages of the product or service.

• Both rely on demand from the target market.

• Both rely on marketing to stimulate demand and motivate 
customers.

• Both have Specific purposes that need to be communicated to the 
client.



Regular Realtor ads.  How are they performing?



Content



NOW THAT I’M SET UP & READY TO 
MARKET, WHAT DO I DO?

Ø PRIORITIZE
&
Ø STAY MOTIVATED!

Start with your CRM!



CRM
• CUSTOMER RELATIONSHIP MANAGER

• Manages customer information
• Organizes and tags all of your contacts
• Directly links to your forms & auto responders.
• Creates drip campaigns to always engage with 

your customers.
• Puts all your customer history & communication 

history in one place.
• Automates repetitive tasks.



Agents website –
aka landing page

LONDON FOSTER OFFERS THE PLACESTER WEBSITE & CRM IN ONE



SETTING UP YOUR CRM





Your Digital & Print Ads

Landing Page

Sales Page & Follow up

Leads & Contracts!

A Real Estate Sales Funnel



2 Parts to your Funnel
marketing funnel / Sales funnel

Content
• Ad copy
• Pictures
• Video
• Interview
• Case study
• Infographics
• E-books
• Podcast

Funnel (your system)
• Your ads in different 

platforms. Timing, 
Demographics, placement

• Your CRM
• Your Website & Landing 

Pages
• Your Drip Campaigns
• Your Leads & Sales



Why is your marketing funnel 
important?

Everything here, you 
must learn on your own 
and they don’t teach you 
in school.

80%

20% 
This much is covered in 
School.



FB, IG, 
GOOGLE, 
PRINT...

Step 1 Step 2 Step 3 Step 4 Result

Outcomes

YOUR ADS

Detail Funnel Analysis



Your Ads

1. Facebook

2. Instagrahm

3. Google Ads

4. Print ads, directing people to your Landing page

5. Other advanced strategies, backlinks, hashtags, content, 
youtube, blogs etc.



Facebook
Go To “Ad Center”



Facbook
Go To “Create Ad”



Facebook
Choose what is your goal of the add

1.Boost a Post
2.Promte Your Page

3.Boost an IG Post

4.Promte Your Business Locally

5.Get More Leads
6.Get More Website Visitors



Facebook
Fill out Heading, description and Choose Your Target Audience Here.  

Click Promote and your ad is in Review!



FB, IG, 
Google,  
Print..

Email & 
Info

Step 1 Step 2 Step 3 Step 4 Result

Outcomes

Your Ads Landing 
Page

Detail Funnel Analysis



Landing Page

>Lead Capture
>Auto Responder
>Form Field, Etc.
This connects directly to your 
CRM

Lead Capture Fields like this should be all over your website and Landing pages.



Your Leads go Directly here when someone fills your form on you Site or Landing Page



You can offer more Value with your 
Landing Page.

Free e-book on How 
to accurately Value 
Your Home.

Free $10. 
Gift Card 



FB, IG, 
Google,  
Print..

Email & 
Info Follow up

Step 1 Step 2 Step 3 Step 4 Result

Outcomes

Your Ads Landing 
Page

Drip 
Campaign, 
Free Offer

Detail Funnel Analysis



Your Follow up - Drip Campaign



Automated 
Emails



ADD VALUE & BE 
RESOURCEFUL!

• This is were it differs from selling 
a product, Your interaction and 
follow up is key in your marketing 
funnel for a service.

• You can offer something for 
Free, like a $10. gift card for 
scheduling a meeting, a Free CRM, 
Free things always help.



Add more Value in your Emails

Free $10. Gift Card when..

Free ebook on selling your 
Home, click here..



FB, IG, 
Google,  
Print..

Email & 
Info Follow up Follow up

Step 1 Step 2 Step 3 Step 4

Outcomes

Your Ads Landing 
Page

Drip 
Campaign

Call & 
Build 
Repor

Detail Funnel Analysis



Call your 
Customers, set 
appointments.

These are hot leads that will be 
Loyal to you because of the 
Value you already bring them!



Segment leads into different groups



FB, IG, 
Google,  
Print..

Email & 
Info Follow up Follow up

Step 1 Step 2 Step 3 Step 4 Result

Contracts

Your Ads Landing 
Page

Drip 
Campaign

Call & 
Build 
Repor

Ready 
Buyers 

& 
Sellers!

Detail Funnel Analysis


